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Assessment Instructions
Task overview

This assessment task is divided into types of questions. Read each question carefully before typing your response in the
space provided.

Additional resources and supporting documents
To complete this assessment, you will need:
Access to your learning material

Further research on the Internet.

Assessment Information

Submission

You are entitled to three (3] attempts to complete this assessment satisfactorily. Incomplete
assessments will not be marked and will count as one of your three attempts.

All questions must be responded to correctly to be assessed as satisfactory for this assessment.

Answers must be typed into the space provided and submitted electronically via the LMS. Hand-written
assessments will not be accepted unless previously arranged with your assessor.

Reasonable adjustment
Students may request a reasonable adjustment for assessment tasks.
Reasonable adjustment usually involves varying:

- the processes for conducting the assessment [e.g. allowing additional time])
- the evidence gathering techniques [e.g. oral rather than written questioning, use of a scribe,
modifications to equipment]

However, the evidence collected must allow the student to demonstrate all requirements of the unit.

Refer to the Student Handbook or contact your Trainer for further information.

AT

Please consider the environment before printing this assessment.
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Question 1

This first question concerns graphic design briefs, which vary depending on the client, project, and specific requirements.
Typography can be used to emphasise particular details. With this in mind, complete the table below.

You have been provided with seven (7] areas typically found in design briefs in column one (1). In column two (2], identify
the purpose and requirements of a graphic design brief and how typography characteristics can be used to emphasise this
purpose and requirements in column three (3].

(Use three (3] succinct bullet points for both the purpose and requirements in column two [2] and column three(3] use
specific examples].

Approximate word count: 300 words in total.

Assessor instructions:

Students must explain the criteria listed in the table below using the information in their learning material. A sample
answer is provided below. [Language may differ from the sample answer below, but this general guide indicates the
style of solution needed)]. A sample answer is provided below.

Clear objectives Purpose: e Useaclear, legible font styles such
. . as Ariel, Century Gothic, or Calibri,
e Outlines the project’s goals as they are accessible to read,
e Determines target audience readable, and engaging

e Specifies intended message
e Thisis opposed to a serif typeface

Requirements: such as Times New Roman, as this
e Legibile type is not as easy to read
e Clear

e This helps the designer understand

* Specific the context in which typography
will be used and guides their
choices accordingly.

Brand guidelines Purpose: e The chosen typography should
] align with the brand identity of the

e Determines brand parameters client

e Specifies the direction of the project

e Tangibility of visuals e This may be either serif or sans
serif, and the colour of the text is

Requirements: crucial to reflect this

* Constant e Maintaining what the client

° U.”'f'e‘.j requests in typography should be

» Direction followed on each shared
document.

Colour Considerations Purpose: e The use of different coloured
. typography can significantly alter
e Determines colour palette the aesthetics of a project

e Setsthe parameters of use

«  Unified vision of all parties e Clearinstructions on typography,

including primary text colour and

. accent colours, are needed
Requirements:

e Adherence
e Interpretation
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Aesthetics

Any variations for different
backgrounds or contexts should be
provided.

Accessibility Requirements

Purpose:

Outline the accessibility considerations
Determine design goals
Specify key deliverables

Requirements:

Ensuring legibility is essential for
accessibility in design

Ensure sufficient contrast between
text and background colours and
choose easily readable fonts for all
users

Outline the project's goals
Target audience
Intended message

Requirements:

Inclusivit
: Pnc usmfyl Conduct readability and legibility
urpqge . tests with typography to gather
* Legibility feedback and make necessary
adjustments.
Visual Hierarchy Purpose: The typography hierarchy includes

headline sizes, subheadings, body
text, and any other textual
elements

These should be clearly defined

This ensures that information is

Arrange elements according to
importance

Outlines requirements and features
Benefits to all stakeholders

Requirements:

y P”O”t}/ organised effectively and enhances
* Organised readability.
e Definition

Technical Specifications Purpose: Information on technical

requirements is needed

The need for a legible font is
necessary for effective
communication

Licensing restrictions and web font
compatibility should be outlined to

Outline the project's goals
Target audience
Intended message

Requirements:

Specifics
Expectations
Timelines

e Structure facilitate implementation.
e Logical
e Specifics
Examples and References Purpose: Using a range of typography at the

beginning can help the client with
visual specifications

Providing examples of typography
styles or designs that the client
likes

The designer needs to understand
their preferences and expectations
more clearly.
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Question 2

By leveraging sources of information, you can expand your knowledge of typography. You need to identify sources of
information on typography and the range of typography options available to the graphic designer. Complete this in the
table below.

In column one (1], identify six (6) sources of typography information available to increase your knowledge as a graphic
designer. In column two, specify how these can improve your understanding of typography in three(3) ways. Finally, give
three examples of each source that you can find, with hyperlinks to each source.

(Approximate word count: 250 words, plus sources and hyperlinks in column three [3].

Assessor instructions:

Students must explain the criteria listed in the table below using the information in their learning material. A sample
answer is provided below. [Language may differ from the sample answer below, but this general guide indicates the
style of solution needed]. A sample answer is provided below. However, student responses may differ from this
sample.

1: Improve my knowledge of the history of
typography and critical developments

Bringhurst, R. [2004] The Elements of Typographic Style.

https://www.amazon.com/Elements-Typographic-Style-

2: Improve my understanding of the Robert-Bringhurst/dp/0881792055/
principles of design and how they relate o )
to typography Lupton, E. (2010] Thinking With Type.

3: Likewise, typography in practice, like https://www.amazon.com/exec/obidos/ASIN/1568989695/

typefaces, fonts, setting type and other

practical skills Ruder, E. [2001) Typographie: A Manual of Design

https://www.amazon.com/exec/obidos/ASIN/3721200438/

Online Courses | 1: Accessing video lectures, exercises, Coursera

and Tutorials and downloadable materials
https://www.coursera.org/

2: Completing courses and tutorials on

typography Udemy
3: Download materials to keep for future | Nitps://www.udemy.com/
reference. LinkedIn Learning
https://learning.linkedin.com/
Typography 1: Improve my knowledge of working with | Adobe Fonts
Software and type and font selection

https://fonts.adobe.com/

Tools
2: Manage and organise my typefaces in
Adobe software Adobe Illustrator
3: Use fonts and type in other projects in https://www.adobe.com/au/products/illustrator.html
the Adobe suite of products. Adobe Type
https://www.adobe.com/au/products/type.html
Typography 1: Access articles and reviews of Typewolf
Websites and typography in design https://www.typewolf.com/
Blogs

Typographica
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2: Read analysis of typefaces and
interviews with typography designers

3: Look at examples of typography usage
in a range of examples.

https://typographica.org/

Fonts In Use
https://fontsinuse.com/

Resources and
Guides

typography principles

2: Access guides on how to incorporate
typography fundamentals in my work

3: Look at what the best practice is in the
use of typography.

Typography 1: Read articles and case studies on Communication Arts
Magazines & typography https://www.commarts.com/
Journals ) . .

2: Read interviews of typography in Print Magazine

graphic design https://www.printmag.com/

3: Use images and descriptions as Eve M )

inspiration for my work. ye Magazine .

https://www.eyemagazine.com/

Online 1: Read articles and tutorials on Smashing Magazine

https://www.smashingmagazine.com/

Adobe Typekit Blog

https://blog.typekit.com/

Alpabettes

https://www.alphabettes.org/
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Question 3

Typography production and application fundamentals encompass various aspects of selecting, formatting, and arranging
type to communicate a message effectively. Explain the fundamentals of typography production and application by

graphic designers in the table below.

You have been given nine [9] examples of how designers can use different aspects of typography elements in column one
(1). Complete column two (2] with each relevant typography production, and finally, in column three (3], specify how a
graphic designer can use this effectively in their work. [Use a short descriptive paragraph for columns two (2] and three (3].

(Approximate word count: 500 words in total]

Assessor instructions:

Students must explain the criteria listed in the table below using the information in their learning material. A sample
answer is provided below. [Language may differ from the sample answer below, but this general guide indicates the
style of solution needed]. A sample answer is provided below. However, student responses may differ from this

sample.

Typefaces and Fonts

Understanding the difference
between typefaces and fonts is
essential. A typeface refers to the
design of a set of characters, such as
Arial or Times New Roman. At the
same time, a font is a specific
variation within a typeface, such as
Arial Regular or Arial Bold.

Graphic designers must select
appropriate typefaces and fonts that
align with the intended message and
audience.

The selection of a suitable typeface
and fonts is crucial.

Hierarchy and Contrast

Typography hierarchy and contrast
refer to arranging text elementsin a
design to indicate their relative
importance. This can be achieved
through font size, weight (boldness],
style [italicisation], and colour
variations.

Contrasting typographic elements
help guide the viewer's attention and
emphasise essential information,
which is the objective of the graphic
designer.

Spacing and Kerning

The difference between kerning and
character spacing is that letter
spacing is agnostic to the text it
spaces. In contrast, kerning is used in
certain situations between specific
pairs of characters as defined in the
font.

Graphic designers adjust these
parameters to ensure even and
consistent spacing throughout the
text, avoiding awkward gaps or
collisions between characters.

Alignment and Grids

Aligning text elements to a grid or
baseline grid helps maintain
consistency and order in a design
layout.

Standard alignment options include
left-aligned, right-aligned, centred,
and justified text.

Graphic designers align text elements
with other design elements to create

a cohesive and balanced composition
according to the specifics of a design
brief.

Legibiliy and Readability

Legibility refers to how easily
individual characters can be
distinguished, while readability

Graphic designers must consider font
choice, size, line length, and spacing
to ensure that text is legible and
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concerns the ease of reading longer
text passages.

readable across different mediums
and viewing conditions.

Hierarchy and Emphasis

Typography hierarchy involves
organising text elements according to
their importance, typically through
font size, weight, and style variations.
This hierarchy guides the viewer's eye
through the content and helps them
prioritise information.

Designers use typographic emphasis,
such as bold or italic text, to draw
attention to specific words or phrases.

Consistency and Branding

Maintaining consistency in
typography is essential for
establishing a strong visual identity
and brand recognition

Designers adhere to brand guidelines
regarding font choices, styles, and
usage to ensure coherence across
marketing materials and
communication channels.

Different Mediums

Resolution, screen size, viewing
distance, and accessibility
requirements influence typography
decisions in each context.

Graphic designers must adapt
typography principles to various
mediums, including print, web,
mobile, and environmental signage

Testing and Iteration

Testing typographic choices through
mockups, prototypes, or user
feedback helps identify potential
issues and refine the design.

Designers iterate on typography
production to achieve optimal
legibility, readability, and visual
impact.
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Question 4

The elements and principles of design serve as fundamental guidelines for creating visually appealing and effective

typographic compositions. Describe the effective application of elements and principles of design to typography, using the

following table.

You have been provided with a selection of eight (8] elements and principles of design in column one (1]. In column two (2],

describe their application to typography, and in column three (3], demonstrate your understanding of how each of the

elements and principles looks by including a web visual example of typography with a valid hyperlink of where this image

was sourced.

(Approximate word count: 350 words in total)

Assessor instructions:

Students must explain the criteria listed in the table below using the information in their learning material. A sample
answer is provided below. [Language may differ from the sample answer below, but this general guide indicates the

style of solution needed]. A sample answer is provided below. However, student responses may differ from this
sample, particularly in their choice of image and hyperlink.

1: Elements
and Principles

2: Application to Typography

3: Image and Hyperlink

Contrast

Contrast in typography involves creating visual
differences between elements to make them
stand out. This can be achieved through font
size, weight, style, colour, and spacing
variations.

For example, combining bold and regular text
for headings and body content creates
contrast and helps establish a clear hierarchy.

Example of image and hyperlink

TYPOGRAPHIC
CONTRAST

Typographic
Contrast

https://3.7designs.co/blog/improve-your-typography-with-
typographic-contrast/

Hierarchy

Typography hierarchy organises text elements
according to their importance, guiding the
viewer's eye through the content. This is
achieved by adjusting fonts' size, weight, and
style to differentiate headings, subheadings,
body text, and other elements.

A clear hierarchy ensures that crucial
information is emphasised and easily
accessible.

Example of image and hyperlink

https://design.tutsplus.com/articles/understanding-
typographic-hierarchy--webdesign-11636

Alignment

Aligning text elements to a grid or baseline grid
creates visual order and coherence in a
typographic layout. Standard alignment
options include left-aligned, right-aligned,
centred, and justified text.

Consistent alignment enhances readability
and reinforces the overall structure of the
design.

Example of image and hyperlink

LEFT CENTER

{

e
g%éi i gl

£
i
2

i
i

|
gi&

!
§
!

https://amadine.com/useful-articles/rules-of-typography
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Repetition

Repetition involves using consistent
typographic elements throughout a design to
create unity and reinforce visual identity. This
includes using the same font families, styles,
colours, and formatting for headers, body text,
captions, and other textual elements.

Repetition fosters consistency and reinforces
branding across different communication
materials.

Example of image and hyperlink

https://thewebsitearchitect.com/10-great-examples-of-
repetition-in-graphic-design/

attention to specific text elements to highlight
their importance or significance. This can be
accomplished through font size, weight, style,
colour, and placement variations.

Strategic emphasis helps guide the viewer's

focus and reinforces the information hierarchy.

Proximity Proximity refers to the spatial relationships Example of image and hyperlink
between text elements and how they are
grouped. By placing related text elements
close to each other and separating unrelated
elements, designers create visual connections ﬂ
and enhance information organisation. A
CLOCKWORK
Proximity helps improve readability and i
comprehension by grouping related content.
https://www.edgee.net/the-principles-of-graphic-design-how-
to-use-proximity-effectively/
Balance Achieving visual balance in typography Example of image and hyperlink
involves distributing text elements evenly
within a layout to create a harmonious
composition.
This can be achieved through symmetrical or
asymmetrical arrangements of text elements,
depending on the design's aesthetic and
functional requirements. Balanced typography
ensures that the design feels stable and
cohesive.
https://medium.com/@MargaretAnnScan/the-art-of-
typographical-balance-9f3dd95ab477
Emphasis Typography emphasis involves drawing Example of image and hyperlink
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https://creativepro.com/typetalk-typographic-emphasis/

Whitespace

Whitespace, or negative space, is the area
around text elements that is left empty. It
provides a visual breathing room, improves
readability, and enhances the overall
aesthetics of a typographic layout.

Designers utilise whitespace to create
balance, highlight key content, and improve
the clarity of the design.

Example of image and hyperlink

Where

the main
distinguishing
variable is the
category of
class.

L Ty——

HAVL YoU

https://lynux.design/on-white-space
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Question 5

Outline the interrelationships between text and visuals and the role of typography in an overall design solution, by
completing the table below.

You have been provided with five [5) examples of themes associated with both text and visuals in a design solution in
column one [1). Complete column two [2] with a short paragraph detailing the relationship between text and visuals, then in

column three (3] explain the use of typography in each theme.

(Approximate word count: 250 words in total]

Assessor instructions:

Students must explain the criteria listed in the table below using the information in their learning material. A sample
answer is provided below. [Language may differ from the sample answer below, but this general guide indicates the

style of solution needed]. A sample answer is provided below. However, student responses may differ from this

sample.

1: Theme

2: Text and Visuals

3: Role of Typography

Visual Hierarchy

Text and visuals establish a visual
hierarchy and guide viewer attention.
Headlines, captions, and buttons are often
positioned within visual elements to draw
attention.

Typography establishes a hierarchy
within the textual content, guiding the
viewer's attention and helping them

navigate the information.

Storytelling

Text and visuals collaborate to tell stories
and create narratives. In mediums like
advertisements or website designs, text
and visuals combine to engage audiences
and immerse them in a compelling
narrative experience.

Typography influences the emotional
and aesthetic appeal of the design by
evoking certain moods, attitudes, or

associations.

Complementary
Communication

Text and visuals often work together to
convey a message more effectively than
either could alone. Text provides specific
information, while visuals offer context,
illustration, or emphasis. For example, a
product advertisement might feature
descriptive text alongside images
showcasing the product.

Typography enhances the visual

communication of text-based content
by providing visual cues that reinforce
the message conveyed by the visuals.

Setting Tone and Mood

This sets the stage for how the viewer
interprets the accompanying visuals. Text
and visuals often work together to convey
a message more effectively than either
could alone.

Typography can convey emotions and
set the tone for the entire design by
choosing font, colour, or style.

Navigation and
Organisation

In designs that involve large amounts of
text, such as websites or magazines,
typography aids in navigation and
organisation. Visual cues, such as icons or
images, can further assist in guiding the
viewer through the content.

Headings, subheadings, and body text
can be differentiated through
typography, making it easier for users
to scan and locate information.
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Question 6

Identify the current software programs available to graphic designers and explain their advanced features using the
following table.

In column one (1], specify six [6) current software programs that graphic designers most commonly use, and in column two
(2] explain the advanced features of each

(Approximate word count: 250 words in total]

Assessor instructions:

Students must explain the criteria listed in the table below using the information in their learning material. A sample
answer is provided below. [Language may differ from the sample answer below, but this general guide indicates the
style of solution needed]. A sample answer is provided below. However, student responses may differ from this
sample.

Adobe Creative Cloud Consists of Photoshop, Illustrator, InDesign, XD, and Sketch,
amongst others.

e Photoshop's advanced features include layer-based editing,
advanced image manipulation tools, content-aware fill, and
support for 3D artwork

e |llustrator's advanced features include precise drawing tools,
shape-building capabilities, variable-width strokes, gradient
mesh, and global editing

e InDesign’s advanced features include master pages, liquid
layout, paragraph and character styles, interactive PDFs, and
support for EPUB and HTML5 publications

e XD's advanced features include responsive design tools,
prototyping with interactions, design systems, and
collaboration features

e Sketch's advanced features include symbols and reusable
components, nested symbols, shared styles, prototyping with
Sketch Cloud, and integration with third-party plugins.

Affinity Designer Affinity Designer is a professional vector graphics editor for macOS,
Windows, and iPad.

Advanced features include advanced vector tools, non-destructive
layer effects, precise pixel editing, artboards, and support for
Pantone colours.

CorellDRAW CorelDRAW is a vector graphics editor for Windows.

Advanced features include vector illustration tools, page layout
capabilities, bitmap-to-vector tracing, advanced typography tools,
and support for multiple artboards.

Procreate Procreate is a digital painting app for iPad tailored to illustrators
and designers.
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Advanced features include a wide range of brushes and brush
customisation options, layer masks, blending modes, time-lapse
recording, and support for Apple Pencil.

Figma

Figma is a cloud-based Ul and UX design tool with collaboration
features.

Advanced features include real-time collaboration, version history,
prototyping with interactions and animations, design systems, and
developer handoff.

Canva

Canva is a web-based graphic design platform with a drag-and-
drop interface.

Advanced features include templates, stock photos, illustrations,
brand kits for consistent branding, photo editing tools, and
collaboration features.
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Question 7

Explain the opportunities and constraints of digital and manual typography techniques.

You have been supplied with five [5) headings associated with both digital and manual typographic headings in columns
two [2]) and three (3]. You must add a short paragraph detailing each column, explaining the opportunities (positives] in
column two (2] and the constraints [negatives] in column three (3], using short paragraphs in your responses.

(Approximate word count: 500 words in total]

Students must explain the criteria listed in the table below using the information in their learning material. A sample
answer is provided below. [Language may differ from the sample answer below, but this general guide indicates the
style of solution needed]. A sample answer is provided below. However, student responses may differ from this

sample

Digital Techniques

Versatile:

Allows for various font options, styles,
and customisation possibilities.
Designers can easily access and
experiment with thousands of digital
fonts to find the perfect fit for their
design.

Dependent on Technology:

It relies on software tools and digital
devices, with technical issues such as
glitches, compatibility issues, and
hardware limitations. It requires time,
practice, and technical proficiency.

Efficient:

Tools like design software like Adobe
Illustrator or typography-specific
software like FontLab streamline the
design process.

Uniformity Concerns:

It can sometimes result in
standardised or generic designs due
to readily available fonts and design
templates, potentially leading to a
lack of typographic originality and
creativity.

Consistent:

Designers can ensure consistent
typographic elements across various
design projects by utilising style
sheets, character styles, and
libraries..

Font Licensing:

Designers must adhere to font
licensing agreements when using
digital fonts, which may restrict usage
rights and limit font embedding,
distribution, and modification.

Flexible:

Digital typography allows for easy
adjustments and revisions, enabling
designers to fine-tune typography
quickly based on client feedback or
design requirements.

Accessibility Challenges:

Designs must consider accessibility
guidelines for visually impaired users,
ensuring that text is legible, scalable,
and compatible with screen readers
and assistive technologies.

Integration:

Digital typography integrates with
other digital design elements, such as
images, graphics, and interactive
elements, facilitating the creation of
multimedia designs for web, mobile,
and digital platforms.

Uniformity Concerns:

It can sometimes result in
standardised or generic designs due
to readily available fonts and design
templates, leading to a lack of
typographic originality and creativity.
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Manual Techniques

Craftsmanship:

These techniques, such as hand-
lettering, calligraphy, and letterpress
printing, offer an appeal, adding

character and authenticity to designs.

Time-Intensive:

These techniques require significant
time, patience, and skill, making
them less practical for tight deadlines
or large-scale projects.

Customisation:

These techniques allow for
customisation and personalisation,
allowing designers to create bespoke
letterforms and decorative elements
tailored to a project's needs.

Limited Reproducibility:

These designs are less reproducible
and scalable, making it challenging to
replicate exact copies or mass-
produce designs without sacrificing
quality or authenticity.

Tangible:

These technigues provide a hands-on
experience that engages the senses
and fosters a deeper connection
between the designer, the materials,
and the outcome.

Cost Considerations:

This can be costly regarding
materials, tools, and labour,
especially for specialised techniques
requiring expensive equipment and
professional expertise.

Unique:

These designs stand out for their
individuality, imperfections, and
artistic expression, offering a distinct
visual identity and storytelling
potential.

Physical Limitations:

This is subject to physical constraints
such as space limitations, size
restrictions, and material properties,
which may limit typographic designs'
complexity, scale, or intricacy.

Historical Context:

Manual typography techniques
preserve traditional craftsmanship
and cultural heritage, honouring
historical typographic styles,
techniques, and traditions.

Environmental Impact:

Manual typography techniques may
have ecological implications due to
using paper, ink, and other materials
and the energy consumption
associated with production
processes.
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Question 8

Identify four [4] different delivery platforms for graphic design work and the technical constraints and considerations these
impose. Complete the following table.

In column one (1], identify four delivery platforms or areas suitable for graphic design work. In column two (2] name the
constituents of your chosen platform, then in column three (3] specify the technical constraints and considerations that a
designer working in this area needs to be aware of.

Use bullet points in columns two (2] and three (3].
(Approximate word count: 100 words in total)

Students must explain the criteria listed in the table below using the information in their learning material. A sample
answer is provided below. [Language may differ from the sample answer below, but this general guide indicates the
style of solution needed]. A sample answer is provided below. However, student responses may differ from this
sample.

Print Media e Brochures e Papersize
e Flyers e Bleed and trim specifications
e Postcards e Colour profiles [CMYK or RGB)
e Magazines e Print resolution
e Newspapers e Publication specifications
Digital Media e Websites e Adaptable layouts
o Web apps o (Consider screen sizes, resolutions and aspect
e Mobile apps ratios
e Social Media e Legible interactive elements

e Loading times

e Consideration of text

e (Cropping and resize
Environmental Graphics e Signage e Consider viewing distance

e Exhibition and Events e Lighting conditions

e Environmental elements

e Indoor/Outdoor spaces

e layout and visitor flow

Digital Publishing e E-books e Layouts that are compatible with various e-
o Digital Magazines reader devices and screen sizes
e File formats [e.g., EPUB, PDF]

e Accessibility features
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Assessment checklist:

Students must have completed all questions within this assessment before submitting. This includes:

| 1 |8 short answer questions to be completed in the spaces provided. | O |

v

Congratulations you have reached the end of Assessment 1
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